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ANEXO 1

Os editores norte-americanos de televisio codificaram o que
chamam de Os 10 Mandamentos do Telejornalismo. De certa forma
esses mandamentos acabaram se institucionalizando nas emissoras
do Brasil e podem servir de guia para quem fala na televisio. Sdo os
seguintes os Mandamentos utilizados pelos editores de telejornais
norte-amencancs:

1. A grande noticia estd onde estiio as eameras. E as cimeras
Costunam estar onde estd o poder.
2. Noticiaimportante éa que entrano jornaldas oito danoite.
3. Se umpolitico ndo consegue dar o recadpem 15 segundos,
coria o homem,
4. Se o presidente da Repiiblica Jala é noticia
5. Se o concorrente tem, é preciso dar.
6. Entre a bela e a fera, use a bela,
sy 7. Se as grandes jornais publicaram, a televisdo deve dar
8. Se é importante mas a imagem é pobre, conte e ndo mostre.
Se € trivial mas a imagem é boa, mostre.
9. Se ndo aconteceu hoje, néo é noticia,
10. Deixe o telespectador feliz.

ANEXO 2

A fonoaudiologa Glorinha Beuttenmuller elaborou alguns
conselhos préticos para quem precisa falar na televisio, A revista
Playboy, edi¢io dejunho de 1988 (A Vozdo Brasil, p, 62) publicou
algumas dessas regrinhas priticas:
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- Fale sempre se dirigindo a alguém e use pouco o telefone,
Ndo existe nada pior que esse aparelhinho para cansar as suas’
cordes vocais.

« Nunca fale com os pés voltados para dentro. Essa postura
confere avoz wm timbre infantil

- Néo fume maconha nem use drogas. A maconha costuma
ressecar a boca, tornando a voz embutida, presa na gargania.

« Quando jalar, pense naforma daguilo gue estd dizendo. Por
exemplo: a bola ¢ redonda, o céu azul € assim por diante.

« Ndouse sapatosoureupasapertados. Qualquer desconforto

fisico pode se refletir no timbre da voz eu na maneira de falar.

« Procure mamter a cabegareta aofalar. O gqueixo para baixo
reflete uma falsa humildade e o nariz empinado, uma tendéncia c
CTOgaNCI.

- Se tiver que se apresentar em piblico e estiver inseguro,
passe a méo pelo seu umbigo. Ao lembrar que tem umbigo, sua
postura se corrigird aulomaticamente. Se a sua inseguranca persis-
lir, loque no seu nariz. Lembre-se do ditado: Cada um ¢ dono do
proprio nariz! i

« Falar € como fazer umabrago senoro. Portanto, mmca fale
sob ou sobre as pessoas. I, sobretudo, ndo grite!

« Deixe de lado tratamentos cerimoniais do tipo senhoras ¢
senhores. Lembre-se de que os direitos sdo iguais e é preciso iratar
a todos com respeito, mas sem formalismos.

- Ao falar, ndo balance a cabeca nem gesticule em excesso
para ndo deixar seu interlocutor tonto.

« Termine afrase sempre nomesmo tom. Nio engula aiiltima
palavra porque seu interlocutor nio é adivinho.

- Apaixone-se. Quando se estd apaixonado a voz sai bem
colocada e assume a verdade doquilo que é dito na forma e na
esséncic.

« Entusiasme-se: ndo existe sucesso € apogeu na vida se vocé
ndo tiver a energia do entusiasmo naguilo que faz.
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A TECNICA DE APRESENTAR |

CONHECA O SCRIPT

Leia o script com antecedéncia.

OLHO NA CAMERA

Tenha certeza de estar olhando diretamente para as lentes
ou para o tele-prompter (quando for o caso). Na externa, receba
a ordem de comando do cimera e no estiidio receba a ordem do
assistente de estiidio.  Sendo no estidio, depois que o suite corta
ele precisa ver o apresentador olhando para a cimera. Nio crie
a sua propria ordem de comando e nio deixe perceber que esti
recebendo ordem de comando. Procure ver quem o comanda
pelo canto dos olhos.  Mesmo depois de terminar a sua leitura,
continue a olhar a cAmera por alguns segundos. Nio desmonte.

OLHO NO MONITOR

Quando estiver rodando um VT ou comentando cenas em
off, procure olhar pra o monitor. O acompanhamento das
imagens traz seguranca e participacio na matéria.

OLHO NAS MAOS

Quando estiver demonstrando alguma coisa, suas mios nao
podem esconder o objeto, principalmente no close.

Se nio forem necessirias para uma finalidade especifica,
mantenha as mios fora do campo visual. Evite gesticulacdes
desnecessirias que possam desviar a atenciio.
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V Cores escuras como marron, preto e pirpura podem
parecer como preto na TV. I importante ter
conhecimento de que as cores muito escuras, como o azul-
marinho, o rexo-vivo, o marron escuro ou ainda o preto
carvao, refletem quantidades muito limitadas de luz, nio
fornecendo uma boa defini¢io.

V As cores que refletem muita luz também devem ser
substituidas. O branco puro, por exemplo. Uma camisa
branca reflete 90% da luz que incide sobre ela, e deve ser
evitada na televisao, por um motivo simples: o rosto da
pessoa que a usa reflete somente 30%. Quando se ilumina
uma pessoa vestida com camisa branca, a cimera vai
captar corretamente a camisa e escurecer o rosto da
pessoa, ou vice-versa: se optar pelo rosto, a camisa vai
estourar no video.

V Evite relogios, anéis, pulseiras e broches que possam
causar distracio. Acessério é complemento, ¢ uma
continuagio da roupa.

v Atencdo para os Geulos, barba, bigode, cavanhaque. Nio
530 acessorios, fazem parte do rosto.

MAQUIAGEM E CABELO

A maquiagem nido é uma caracterizacio. A maquiagem
uniformiza o tom de pele e real¢a as caracteristicas de um rosto.
A maquiagem e o cabelo tem a ver com o tom de pele e com a
acentuacio de formas do rosto. Estes elementos criam matizes,
contrastes e tonalidades individuais de uma imagem, e por
consequéncia, de uma personalidade.

E importante uniformizar a pintura do rosto, nio
acentuando formas de caracterizaciio. A base ou o pé transhicido
¢ uma camada que uniformiza o tom de pele. O rimel e o baton
sdo aplicados conforme-as tonalidades da pele, sem a acentuacio
de tracos. A televisio acentua linhas e o emprego exagerado de
cores e tragos cria novas faces, modificando a figura do reporter
ou do ancora.
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| OLHO NO SCRIPT |

A movimenta¢io do seript provoca interferéncia no som.
Levante e baixe suavemente tendo um cuidado especial ém trocar
de pigina.  Retire o grampo e niio vire a pagina. Arraste o
seript para o lado.  Mesmo com tele-prompter o script deve ser
acompanhado pigina por pégina.

OLHO NO MICROFONE

Quando estiver usando microfone de lapela ndo faca
movimentos desnecessirios.  Evite também colares e correntes
perto da lapela para evitar interferéncia de som.

Nao fale nem se movimente excessivamente, mesmo nio
estando no ar. O microfone pode estar ligado.  Isto também
deve ser observado no fim do programa. Nao fale, nio se
movimente e nem relaxe até receber uma confirmacio do
assistente de estudio.

A TECNICA DE DIZER

A 1déia a ser transmitida em um texto muitas vezes nio est4
expressa no significado das palavras nem no sentido légico da
frase. S6 conseguiremos transmitir a idéia implicita em um
texto se expressarmos o SENTIDO LOGICO, O SENTIMENTO a
a INTENCAO da frase.  Além do SENTIDO e INTENCAO, a
frase tem que ter INFLEXAOQ.

INFLEXAQ ¢é maneira de dizer uma frase transmitindo nio
s0 o sentimento e a intensio do texto. Para uma inflexio, é
necessirio dar énfase a certas palavras da frase. O que nio

significa que as outras palavras devem ser ditas em branco ou sem
compreensio.
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LOCALIZACAO DA ENFASE

A partir da anilise e interpretacio da frase distinguiremos
com exatidio quais as palavras ou grupos de palavras mais
importantes para evidenciar a relacio entre o sentido logico, o
sentimento e a intencdo da frase.

RECURSOS PARA A EXECUCAO PRATICA DA ENFASE

v Uma pausa antes da palavra ou grupos de palavra.

v Uma varia¢io no volume ou tom da voz nessa palavra ou
palavras.

vV Uma variaciio no andamento do dizer dessa palavra ou
¢
palavras.,

AS PAUSAS

A tendéncia natural é a de dizer uma frase como uma
unidade, sem interrupcio, obedecendo a pontuacio grafica do
texto. Existe também, a tendéncia da demora na pontuagéo
grafica, ou a divisio da frase sem nenhum critério. A partir
destas tendéncias, a pausa é um recurso importante na técnica do
dizer. As pausas sfo as interrupcdes feitas no dizer de uma
frase, observando o sentido légico, com a finalidade de evidenciar
0 assunto e a intenciio da frase.

No impulso de dizer a frase depressa para niio perder o

folego, pode existir uma reacio contra as pausas. Mas no
momento que a pausa se tormar habito, o reporter ou o
apresentador deve marcar as pausas e respeitd-las. Seja qual

for o tamanho da frase, terio ar suficiente para dizer a fala
dentro do ritmo e do andamento que a interpretacio exige.
Respirando no lugar certo, em cada uma delas, o resultado estars
no ar.
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g VOLUME NA VOZ

Mesmo mantendo a voz dentro do limite de volume
adequado ao microfone, deve existir a preocupacio em conseguir
variedade de volume na voz. Antes de ler um texto, devemos
observar qual o volume maximo que pode descer a voz, e qual o
volume miximo que podera ser usado sem distorcer. Dentro
destes limites ¢ que a interpretacio deve ser trabalhada.

TIMBRES DA VOZ

A variedade de tom tem grande efeitos, e deve ser
exercitada,  E preciso aprender a usar todos os timbres da voz,
para poder executar com seguranca as variedades de tom.



| APARENCIA VISUAL

A harmonia de cores e a apresentacio (etiqueta; postura,
voz), e um bom texto, sdo elementos formadores e conceituais de
uma imagem televisiva.

""A estrela ¢ a noticia. Trabalhamos com informacio, com
jornalismo.  Bem vestir nfo significa estar fantasisdo de moda.
E uma postura em relaciio ao vestir. Elegancia também tem a
ver com modos, com a maneira de se portar. Nio € uma
uniformizacgio, temos que nos sentir bem. Nio existe o exagero,
0 que predomina é o "clean". A boa aparéncia é um dos
instrumentos de trabalho dos repoérteres e apresentadores. Nio
existe uma receita, uma imposi¢io para a aparéncia visual em
frente a Cimera. A maneira de vestir, de maquiar, de pentear é
uma extensiio da pessoa. K uma linguagem, uma mensagem. K
um estado emocianal, social e espiritual".

(Cristina Franco, orientadora visual da Rede Globo)

O VISUAL

v Tanto para homens como para mulheres, é preferivel
roupa de cores neutras.

v Nio use tecido com brilhos, listras ou padrdes exagerados,
como estampas, floriados ou o xadrez.

v Cuidado! O tecido com estamparia minda, linhas verticais,
quadriculadas ou com pintas, tecnicamente mexe com a
convergéncia de linhas da televisao.

v Nio vista a camiseta. Evite usar camisetas com dizeres.
Nio faca propaganda.

\ Evite roupas amplas. As roupas tem que ser bem
estruturadas. Prefira as linhas retas. Valorize a linha dos
ombros, ja que o primeiro plano e o plano médio sio os
mais utilizados no jornalismo.
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vV No inverno, s6 ¢ frio na rua. No estidio evite blusdes de I3
amplos ou casacos acompanhados de coletes de 1a. E
melhor usar sueter, tanto em gola V, como com gola
"careca'. Na rua use sobretudo, casacoes, mantas, luvas
bonés e boinas quando o frio for intenso.

v Se estiver chovendo, é melhor usar capa de chuva do que
aparecer todo molhado no video, a ndo ser que a chuva
nao estivesse prevista.

vV Evite paletés claros, de cor branca, marfim, bege, gelo.
Evite também o palet6 de cor preta.

v No estiidio, use o casaco abotoado. O casaco desabotoado
deixa as pessoas mais gordas.

' Em muitos casos, nio ha necessidade de estar de terno.
Ele pode ser substituido por um blazer, camisa, jaqueta,
camisa com gravata e uma calca jeans.

v Nio use camisa social sem gravata. Nio adianta
improvisar. So se for necessario, e claro.

vV A gravata é um acessério importante. Evite as cores
claras, as de acetato, ou de croché ou tricé.

v Para o reporter esportivo 4 aconselhivel roupas com
manga curta, camisa pélo, camisa de manga curta com
gravata com jeans ou uma jaqueta.

v Se for apresentador ou comentarista de telejornal tome
cuidado em relaciio a cor do fundo do cendrio. Voeé nio
pode correr o risco de ficar da cor do fundo.

\ As cores hibridas (marron, cinza, lilas, rosa, palha, creme,
azul e verde elara) sio cores boas para camisas. Elas
atraem menos a-atencio e fotografam bem. As cores
suaves normalmente irio reproduzir como branco na TV.




| COMUNICACAO COM EFICIENCIA

A credibilidade, a voz, o vocabulario, a expressio corporal, a
aparéncia também fala.

CREDIBILIDADE

E preciso que acreditem nas suas palavras para aceita-las.
O telespectador s6 serd convencido, se o repérter ou o dncora
passar credibilidade com sua comunicagio.
Para ter credibilidade é preciso ter:
v Naturalidade
v Emociio

v Conhecimento

NATURALIDADE

A pessoa precisa ser ela mesma, natural e espontéinea.

EMOCAO

Se o repérter ou o incora falar com naturalidade, mas
apenas com naturalidade, ird somente transmitir as suas
informacdes para os telespectadores.  Precisamos ter um
envolvimento com o publico, é preciso emogio.

A emocdo é revelada pelo entusiasmo , pelo envolvimento
que demonstra na defesa das suas idéias e pelo interesse que
dedica ao assunto. Antes de envolver ¢ interessar o publico, €
preciso estar envolvido e interessado pelo que diz. Interprete a
sua propria verdade. Transmita-a com a for¢ca da importancia
que ela representa.
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CONHECIMENTO

A credibilidade estd intimamente relacionada a0
conhecimento que ele demonstra possuir sobre o assunto. Tenha
mais informactes do que necessitard transmifir. Leia, estude,
pesquise, entreviste outras fontes. Demonstre conhecimento, fale
com conviccio e conquiste a credibilidade.

A VOZ

A boa voz depende fundamentalmente de uma respiracio
adequada.

Devemos pronunciar bem as palavras, fer uma velocidade
apropriada e promover alterincia do volume e da velocidade.

Para que a comunicaciio seja expressiva, devemos também
colocar énfase nas palavras e fazer pausas adequadas.

O VOCABULARIO

O vocabulirio precisa ser amplo ¢ adequado. E preciso
evitar a giria, o chavio e as frases vulgares, assim como impedir
que se desenvolvam tiques, como 0 né? E o t4? No final das frases

e os irritantes 33343, éééé e¢ huummm, colocados durante as
pausas.

A EXPRESSAO CORPORAL

Dentro de um processo natural, o gesto deve ocorrer antes
ou junto com a palavra, niio depois.

A APARENCIA TAMBEM FALA

Ao escolher a roupa, os sapatos, o corte do cabelo, os oculos
e todos 0s acessérios que constituem a sua aparéncia, considere
sempre o seu bem-estar e qual a impressao que estara provocando
no publico.




Behind The Scenes

! I E}1 C l I I ' For millions of television viewers,
6 there's really only one network.
¥ name is Steve, and 1 love The
Weather Channel. And I'm not
alone. Oh, boy, am 1 nor alone,

Last winter, as a blizzard of uncommon inten-

gity buricd rhe Northeast Uniced States, certain imem- war footing”™ to cover the storm, and how “the encrpy
bers of che media finally figured our what some of us oit the screen was as palpable as the blizzard ourside ™
viewers of the nether reaches of the cable television And Russell Baker, The New York Tines' esteemed
specerum have known—bur have been unable ro sav columnist, gushed, “Doceor, help me. 1 am hooked on
aloud—tor quire some rime: The Weather Channel is The Weather Channel.”

the best thing to hit television since Why the sudden outpouring of praise
the yule log video. ' A for a channel once derided in a news-

In a delirious medirartion paper story headlined “When

an Winter storms as It Rains It Bores,™ a cable
theater, Time essavisr network dedicared 24
Lance Morrow
called The Weather
Channel's presenta-
rion of The Blizzard of 94
*elecrrome American
Shinraism, a casual

bur almost mystic

daily religion
wherem narure
is nor inert but rese-
fess, soirring, alive wirh
kineree frones and mean-
mgs and tarbulent
expectarions.”

Mot to be
ourrdone,
Mewserk .
described 1\5
how The
Weather

Clhannel
fawene
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The Weather Channel has single-handedly raised the bar on how other net-
works cover weather-related stories. If a hurricane or blizzard looms near a
major population center, pity the network that doesn’t send a remote crew—
the on-air talent resplendent in this year’s finest stormwear—on location.

picce, The Four Seasons, in a studio
filled with televisions tuned to—you
guessed it—TWC. The first music
video shown on the nerwork was
Shaham’s performance of the
“Winter™ movement.
MNor everyone who warches is as
hooked as Cosby or Shaham. Smirh
says anather 23 percent of viewers
are “weather planners,” prople whao
tune in because they wanr to know
what’s happening in their own back-
yard as well as the backyards of their
friends who live in distane ciries.
“The remaining 34 percent,”

Smich says, “are labeled

the Cascades, kids snowboarding,
more local weather—a nice weekend
in the works, A calm 63 beats a
minure. That's because—despire the
arrocines that Morher Nature can
unleash on our world—rhere is no
“bad™ news on TWC, ar least not any
you can blame humans for. Sure, they
mighr tell you it's going 1o rain over
the weekend, or even that conditions
In your city are ripe for 2 tornado.
Bur that's nor like being rold there
are riors downtown, Oc dhar g

serial killer has struck again. The

(2 ]

‘weather commodity.” They

EY e
ts it | femm | .....:...d|.u......| | p—

want to know if they need o
wear a ramcoar, they're looking
for a basic forecast, and then
they’re oura chere.”

50 of the people who warch
TWC, two-thirds are interesred
in more than just umbrella

Atlanta, GA =
I-up-l Rapait fat f_-, ﬂu: D.I'r Fumul! | m ;
“ r‘l #; :;’l ul!
Partty E.' a H :.1- l-l"
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advice, Again, the question is,
why? Why watch something as
scemingly mundane as the weather? |
gor my answer inadvertently one day
when I flipped on TWC afrer | got
back from a run. [ was wearing a
gizmo that measures my heart rate,
and as [ plunked down in a chair, 1
starred warching. It was classic scuff:
local weather on the eights feighe, 18,
28, 38, 48 and 3% minures after the
hourl, video of flooding in Arkansas
and Louisiana, internacional fore-
casts, a foliage report. My pulse was
a sready, contented 70 bears a minure.
During a commercial, | swirched
v CNN, Rios on the West Bank,
Newr Gingrich arguing with some-
body, erime reports, a story on traffic
problems. My pulse shot up o
around 83. Back ro TWC. Snow in

Frito e, weafhereumf

wearher is there, warts {narural disas-
ters) and all. And there’s nothing you
can do abour ir. Horrifying at rimes,
yes, but it's also nonconroversial,

I bounced this idea off Smith, who
agreed wholeheartedly, “There are no
politics on The Weather Channel,
nothing sensationalized,”™ he says.
“There’s nothing there you'd worry
about your kids seeing. There are
plenty of other places ro ger your
blood pressure raised.”

At last—an explanation of why
the weather is the world’s mosc-used
opening conversarional gambic.

Yes, Dennis, but whar if the news
you're delivering doesn't bode well
for someone who is abour o feel che
full effect of a hurricane by, say, hav-

g AT TR e g e s

g her house washed away by the
storm surge? “Well, thar goes back
to the fact thar we can’ hure some-
one; we can anly help,” Smich says,
*Peaple want us o tell them the truth
so they can make decisions abour
whar o do, how to protecr cheir fam-
ily and properry. They're councng

on us for rhae”

Thar truse is one of che reasons
people form a bond with wearher
forecasters. According to a study

commissioned by The
Weacher Channel
and conducred by

'i"\ﬁr 574
oy y

t"’/ / Professor Michael

Wrablewski of National
University in San Diego,
California, viewers form thar hond

because forecasters are depend-
able, familiar sources of informa-
tion. The facr that che forecascer 15
never in a bad mood and never
says “Those last five checks you
wrate bounced” probably helps
mﬂinrﬂiﬂ [J‘Ii,"- C()III'IEC!.TR:ITI.

Bur che reliability of the fore-
casts themselves is the greatest aid in
this regard, Smith says. TWC receives
the bulk of its daca from rhe Narnional
Weather Service, which mamntains
gathering starions ar thousands of
places nationwide, This informarion
is fed into compurers at TWCS head-
quarters, where the nerwork'’s 635
trained meteorologists use the compa-
ny's compurer models and their own
experience to arrive at their forecasrs.
Each of the 32 on-air presenters thar
viewers see is a member of the mere-
orological statf—a far cry from the
weather folks ar some local stations,
who look good and know nor o
wear blue clothes in front of the
chroma key bur don't know anything

TR T = | ey
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hours a day to nothing bur that most

mundane of topics? The answer is
simple: grear coverage that pulled in
lots of viewers. In the same way thar
the Gulf War pur CNN on the elec-
cronic-media map and any number of
big trades or conrroversies in sporrs
send people scureying for ESPN,
viewers now head for The Weacher
Channel when skies threaren, At the
height of last wincer’s scorm, some
253,000 houscholds
were tuned in o
The Weather
Channel, the
nerwork’s
biggest audi-
ence to that
pont. And
mn Seprember
of last year, when
Hurricane Fran was raking aim ar
the Sourheast coast of the Unired
States, more than 2 million house-
holds were warching. During prime
time, The Wearher Channel’s ratings
were 71} percent higher than CNN's,
he Wearher Channel has
single-handedly raised the bar
on how ocher networks cover
weather-relared stories, If a hurricane
or blizzard looms near a major popu-
lation center, picy the network thac
doesn't send a remore crew—the on-
air talent resplendenc in this year’s
finest scormwear—on location, When
Fran was lashing che Carolinas, vircu-
ally every necwork had 2 crew out
in the scorm. Bur no selt-respecring
weather junkie poes anywhere but
The Weather Chanpel—"TWC"
to us devorees—for coverage of a
Major STOCn.

With more chan 2 million people
watching The Weather Channel at the
same time—and admitting ie—1 figure
iv's now safe for me to say chat [ love
it and always have. [ was there ar the
bepinning, back in 1982, when The
Wearher Channel went live with an
on-air staff that looked as if it had

escaped from the Hospital for Mad
Scientists and graphics as flar and
umappealing as a high-school chalk-
board. I'm the guy who was busted
by my former wife when she finally
figured ouc thar the tune { had been
humming to her distraction was the
same music The Wearher Channel
played during cur local weacher
update. I'm the guy who has a
tavorize scale on which o measure
wind damage: the Beauforr scale, on

Bill Cosby told a Denver newspaper

that his network of choice is The
Weather Channel and that he watches
it for three or four hours at a time,
because he “already knows what's
going to happen on situation comedies”

which Force 12 winds cause “wide-
spread and carastrophic damage.”™ I'm
the guy who tan up an obscenely high
phone bill calling TWCs 900 line
from an airport so | could track che
Blizzard of "93. And I'm the guy who
turns on the VCR and hits “recard™
whenever the network goes on its so-
called “war footing” for big storms.

[ know why I'm o Weather
Channel junkie: The nerwork carers
berer than anything else on television
ro my rasre for the freakish and the
bizarre, and my anticipaoon of the
freakish and che bizarre, TWC, with
its sarellice phorographs, Doppler
radar and five-day forecass, lets you
watch severe weather develop, When

forecasters starr ralking abour

a
major snow event™ barreling down
on your area five days before it hies
and show you each day the march of
the storm—as it draws lots of Gulf
maisture and mixes it wich cold
Canadian ate—from its humble begin-
nings as a low-pressure area in west
Texas right to your doorstep, well,
television just doesn't get any berrer
than that.

Since its OK o ralk abour this

now, | figured I'd contact a real-life
weather guy and ler him know how
[ Feel. S0 1 placed a call to TWC's
Adanta headquarrers and gor Dennis
Smith, one of the network's super-
visors of on-camera mereorologists.

“We've known for a long rime that
there are a loc of viewers who are
really into The Weather Channel,”
says Smich in his best drive-time
voice. “People didn't really want o
say out loud thar chey were warching
us. It wasn'r
acceprable. Bur |
wasn't aware of
just whar kind
of impact we
were having
until T gor on
an elevaror and
heard a guy
ralking abour the unusually cold
weather we were having and relling
people that it was becanse of a dip in
the norcthern branch of the jer stream.
It was chen that | realized we had a
hir on our hands.”

And all char nme | was keeping my
ferish to myself, | thought it was just
me. [t wasn't, “About 41 percenr of
our viewers are what we call “wearher-
engapged,”™ says Smith. “These are
the people who tune in firse thing in
the morning, then agam as they're
getting dressed. They wacch us for
abour L3 minures or 50 ar a time.
They're really interested in under-
standing the cavses of wearher and
feel as of chev're in more conerol when
they know what's going on around
them.” [n this regard, | am like Bill
Cosby, who told 2 Denver newspaper
that his nerwork of choice is The
Wearher Channel and thar he wacches
it bor three or four hours ar 2 rime,
hecause he “already knows what's
going o happen on situation com-
edies.” You can also include violinist
Gal Shaham in the “weather-engaged”
group. A Grammy Award nominee,

Shaham recorded Vivaldi's masrer-



about the weather,

Smuth has been with che nerwork
since 1282 and remembers the bad
old days when the nerwaork’s sales-
people would call prospecrive adver-
nsers anly ro hear, “The Leather
Channel? Nothing but shows abour
beles and shoes? No, thanks,” Qther
people laughed and said only farm.
ers had enough abiding interest in
weather to want anything to do wich
such a channel, especially ane wich
on-air talent that certainly knew
whart they were talking about bur—
oh, how to say this nicely?>—weren't
exactly relegenic,

Owver time the network has dialed
. Graphics on TWC are state-of-
the-art and, starting this vear, will be
outright sci-fi in some ways, “We're
abour to enter the era of Virtual
Weather,” Snuth says. He won't
explain whar thar means exactly but
promises it will be a lor better than
the down-through-the-¢louds stuff a
lor of local statons now use.

Improve The Weather Channel?
Sounds hard o believe. As far as 'm
concerned, the only way it can ger
berter is if the snow and rain acru-
ally fall on me while I'm warching,

“We're working on that,” says
Smith.

Wilrew e fsny ewhistling nuesic
from The Weather Chamnel, writer
Steprben Madden fikes “Stormy
Wearber™ and sometimes even Joni
Mitchell's *Clonds.™

For mare miomation on The
Weather Channed, write 1o 300
Interstate Morth Parkway, Atlanta,
Georgia 30339; or call 770-276-
0000, For up-to-dale weather
infarmation, call 300-WEATHER
(800-932-8437)—each call costs
95 cenls a minute. On the World
Wide Web you can visit TWC at
fittp Hwww weather com/,

Reprinted with permission of Sky, January 1997
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separae Zngwzgfsmcéﬂﬂ?gﬂffﬂﬂsdm[gﬁ; And therc
more than one season at one time to cover.
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ST By ConniE MaLko anp AlLra 'i-"L-:LAZ{:uEZ. THE WEATHER CHAMRMEL i
B he Weather Channel Lacin | cxists — the Caribbean, Mexico,

o

Latin America faces unig,

gE

year with Argent

America made program- Cancun in our summer months, and National lovalue
ming history this year southern Argentina and Chile during | in the Unired St
when it launched “iner- our fall and winter “Except for a complain if one

leaved programming” — few weeks, there is always skiing attention, in |/
presentations in boch Spanish and somewhere,” Lerner said, be strong resenen,
Portuguese through a single saellire, TWCLA ercates programs thar who see a weather
“Its the only nerwork in the give the weacher angle on the popular |ty with which rh
world providing two feeds off one Latin American spors. Soccer is a And there ar,
satellite channel,” said Eduarde nationzl weather inforn.
Ruiz, president of The Weather weathe:

Channel Larin America, i

Said Mike Lerner, vice president

of programming and Operations:
“The nerwork faces unique
challenges: Trs viewers speak
separate E:mgu:tges and
numerous dialects, And
there’s more than one season
ara ume o cover,” _ : i, o :
Theidea of having all- |\ ASSEI 1o ios fﬂj’m.=;f.fwffmf;sii;§j;"f*’f ey
veather, 24 hours 3 day. is ' e arf?mm 5.’-0‘:&:6'5 e by
new, Lerner said: “In many cidies g
and countries, weather is not even
presented on TV. Radio is the besy

ource. Many viewers dont even IS ar an |

now whar a sarellite shot represents | passion; ; : : down at 9301 |
r where it comes from. We have 2 coaches and players from Mexico, Since its incep

it of reaching to do.” Argenting, Brazil and elsewhere were TWCLAS objecr

"The TWCLA team in Adanta interviewed for a series about how provide consumer
as produced original features to weather can affect the game. Auto Latin American 1
rovide viewers with perspective on racing is the second maost popular quality program:
zather events, including special sport. For those fans, TWCLA market-specific an, |
surly reports on El Nino, presents hourly forecasts three daysa | native language

TWCLAS version of the “Boar week abour weather for Formula 1. Said Ruiz, "\
td Beach Report” has irs own Formula 3 and CART races. OUr progress so f;
mplexities because the nerwork Relationships between the TWCLA — mad. i
wers two hemispheres and must countries themselves present anoth- | del Tiempo and ¢ =
nsider more than one rype of er challenge. Border issues can Tempo — will he =
mate at a time. “Mar yi Playa™/ Crop up over maps, for example, and preferred sourn =
far e Praia” provides beach and especially if a boundary treaty information for 4/ ,_5
ter temperacures, wind conditions, | makes obsolere 2 map supplied to ing Latin Americ . -
1 wave heights wherever summer the network, Thar happened last z

| ey o o
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‘arning to Broadca

T merce Committee, has scheduled a hearlng .~
" on Wednesday, when he plans to question ™

.\ By JOEL BRINKLEY -

ling members of Congress  are
ming retribution againgt broadcast.
W sy they might not offer high-
lon televizlon on thelr new digltal
ts.

ie lawmekers, Including chairmen of
ant House and Senate commliteas,
Ing In essence that the broadcasters
mhed Congress by promising to
ast HOTY when the eward of thelr
channels was In doubt, ten reneged
1€ new channels were |n hand.

tor John McCaln, Republican of Arl-
nd chalrman of the Senate Com-

E,Tl]c Nﬂp Hork @imes

the brandcasters abost thelr pians, “It's 2o
disillusloning,” he =eid In a telephone Inter-
view. Tt Is a clear revocation of a commit-
ment that was irrefutably made.”

Last month, Presten Fadden, president
of the ABC televislon netwark, sald ARC
wiis leaning toward using Its new channels
to bropdoast several lower-resglution, pay-
television programs Instead of & single
high-definition TV show. At the sume time,
the Sinclalr Broadeasting Group, which
LWNE Or provides programming for 29 tele-
vision stations nationwide, announced that
It wauld forgo HDTV and offer severql
channels of pay TV Instead,

While the faw allows television statlons

1 Fo. .\.

steirs ThatRenege on R unning HDTV

Auctioning the new
channels would have
brought in $10 billion,

to use thelr new channels more or less as
[hey please, Mr. McCaln and other mem-
bers say Congrecs agrecd to loan the valu-
ahle spectrufm — worth ms much as $10
bllion If auctioned — after the hropdeast-
s promised that they would use It for
HOTY at least part of the time,

"The whole ldea was that they would
exchange one chennel for ancther channel

to brogdeast HDTV, sald Reprezentative
W. L (Billy) Tauvzin, the Loutsinne Republl
can who heads the Houss telecommunica-
tlons subcommittes. 1 don't think Con-
gress will let the decision not to use HOTV
pazd without some serfous debate and dis-
cussion, There will be a quid pro quoe.
Representatlve Michael G, Oxley, an
Ohle Republican and a subtommities
member, added, "I this was & tral balloon
sent up by ABC, [ would suggest that it's
made of pure lead, If my discessions with
my collengues are any ndication,"
Executlves from both ABC and Sinclair
were quick to point out that they had never
nbsalutely forsworn any Intentlon (o brosd-

Contimued on Page 12

4 MI' :"'_,'

Chear Srau far The New Yerk Thoses

meleorologist. Gearge Wintarling

Georpge Winterling, metearologist,

e e by e

-Help Wanted: Meteorologist

A steady stream of Bdvertissments seaking meleorolog
slapping skilks appears in Erpadoasting & Cable alrmos
WIXT-TV in Jacksoaville, Fla., which is seeking an app

-

“Dominant Southeast mid-sized market network affiliate in the middle of
hurricane country looking for a meteorologist — active, aggressive an’
Personable, Candidates must have AMS {American Meteorological Society)
seal and be very familiar and at ease with the latest techn clogy. We want
applicants who understand the importance of community involvement
and want to find a permanent home. We are looking to our future and we
need someone with 3-5 years experience and who has the skills and
patience to eventually become our chief.

i5ls wilh both advanced scieniiiic tralning and back-
tavery week. Typical was tha notice placed by
renfice to ba groomed by its current

e T e e
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p
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FcifecaStér Ts HarEi to F lﬂd

Local Stations Seek Those Who Understand Storms and People

‘e Southern Whirl . :
"8 15 & biied higlory of Southern hurricanes ar R ¢
T eansequences from 1900 through 1896,

TAL HUMRICANES IN SOUTHERN STATES 149

TES MOST PROKE TO HURRICANES
"ida {57} Lowsiana and Morh Caraling {25 each).
AOUEST HURRICANE

328 hurricane kited 1.898 paople in Florida,

*T DESTRUCTIVE HURRICANE

352, Hurricane Andrew coused an estimated
5 bilken iIn damage, inctuding uninsured losses,

By RICK BRAGG

He does not love the bad weather,
really, because of the hurt It ean
bring, but he does love the battle, Ask
Gyenr-old George Winterling nbout
the hurricanes he has forecast and
reported on &5 the senlor television
meteoraloglst In Jacksanville, Fla,,
and he almost sighs,

“Bpra, the one ang only full faree
In our history, 1964, I tracked Betsy
In 1965, Threatened Miam) brst skirt-
ed the Keys and hit Mew Orieans,
Then Camilie in 1969, Hit the Mlssls-
stppd coaat, brought foods that killed
1H In Virginio. Mot mMAany people
know that. Agnes in 1572, barely a
hurricane, but did food Pennsylva-
nia and Mew York. Lesser ones, Then
in 1983, six erossed the coasiiine
Glarky, Then Hupo in 1283, missed
Jacksonville and hir South Caraling,
dropped 11 inches of raln. Flooding
took two lives In dowstown Jackson.
vllle. Then, in 1992, there was An-
drew,"" The most recent hurricane,
Erlka, was not worin mentioning. It
was dissipating In the Atlantic as the
hutricane season reached itz half
way polnt on Friday.

Mr. Winterling, who stodied me-

tearology In the Alr Foree and used
fo work for the Natlonal Wenther
Service. knows his town o well ha
can predict which streets will Tiood
under speciflc amounts of rain. He
dutes back to an era when forecast.
ers used Muogle Markers on wal
maps, yet he was a ploneer. He was
one of the first fo use film In g
weather segment, to Show Hoeds ar
trees an houses — he bowght o 15
millimeter camera from a pawn
shop and shot the film himself

Replacing him, when be retires,
willl be difficult, not Just because of
his expertige bul becawse of gl the
other things he Lrings 1o his market
— things [ke trust and bropd Tecgg-
nitlon = In a Southern clty where
wiather is often dangerous, and al-
most personal,

In such places, television Aot lons
swamped with résumts from news,
feature and sports repariers aften
have to go leoking for good, exper).
enced meteorologists, for SOMEnE
who can b2 all those things with a
smile. The race for prominence in
the Mlelsen sweepstakes, so erpcial
tor the profitabiliny of local siations,
drives them to focus on news that |s
either sensational or porsonal (n The

Cortinued sn Page 12
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Y| Wethtes. & canican character

Tex Anloine was a quirky, high-profile weatherman in
e York City from the 1950's threugh the 1970's. He
delivered Ihe wealher repodt with the help of Uncle

T piLid

lorecasls,

Willard Scatt, from NBC's
“Today,” was known for his
goofiness as much s his

archor for “This Merning”
on CBS

Bryan Morcross, a kiami
wealherman, lafkecd prophe
{hrengh Huerigane Andies:
and became a popuior hero

Forecasters

-Contimeed From First Business Poge

South — on the Florlde coast, the
* Morth Carolina beaches, the Gull of
* Mexicn — the weather I3 both, mak-

Ing forecasters a link both to profits

and penple's lves.

And it iz helplul, in a city where the

_ weather |5 so dangerous, If a meteo-
roleglst 15 also spoiling for a fight.

Mr, Winterllng's statfon, WIKT-

TV, spelicd oot plalaly what It »as

louklng for In a meteorologlst in a
“recent adverilsement in Broadcast-

Ing and Cable muagnzine:

I “Dominant Southeast mid-sized
¢ market netwark atflliate in the mid-
. dleof hurricane country Inoking for a

* meteorologlst — actlve, nggressive’

pnd personable. Camdidates muost
have AMS (American Meteorclogl-
cal Soclety) seal and be very famil-
lar and 0t ease with the latest tech-
nology. We want applicants who un-
derstand the Importance of commu-
nity involvernent nnd wast (o lnd o
permancot home, We are looking o
our future and we peed snmeene with
3-5 years experience and who has the
skills ond paticnce 1o eventually be-
come our chiel. Please send résumé
There is a stmilar ad In the maga-
zine almost every week,

Bul the need fnr such forecesters
is not Wmited o hurrlcane country.
In north Texas, where George Flick-
Inger forecasis the weather fer
KTX5-TV in Abllene, the weather I8
a5 meann a5 o two-headed Snake.

Kller thunderstorms form out of
the clear, blue nothlngness. Winds
reach 70 miles an hour — one famous
gust ways ciecked at more than 20—
a1ed hall the slze of tennis balls sends
prople scrambling lor cover.

The area around Abilene, Tex, I3
one of several places nattomwide
where people live In o “tornado al-
Tey.” & place on the map where the
mix of seasonal wenther conditons
glves birth Lo stofms that will ruina
landscape, Tt ks rootine to bear a
. meteorvloglst break into program-
* ming with & warning, glving peoge

precious moments (o find shelter.
Mr. Flickinger, a moamlng meteg
! rolopist, would not have It any other
way. He can find no pleasure in &
blue sky,
"My car has been da;nagt-i thres
times by hail,"” he says, proudly.

Toss In an occaslonal blue norther, |
to freeze the ducks on the pond, and
north Texas must surely rank ns one
of America’s most unpredictable and
dangerous areas for wenther. He
loves it

“ie crave the severe weather,”
Mr, Flickinger aald, ""The sun iz shin-
Ing, so today 13 8 boring day. When
there 13 haill, =& go, "Yes, we have
haill" "

. But he Is also a Texan, from near
Beaumaont, and he realizes that a
yital part of his job has less o do
with 'sclence than with achmoozing.
He talks to kindergarten classrooms
and t¢ clvic groups. Even In places
where the weather Is serlous, the
meteorologist 1S often an odd mix of

Part scientist, part -
reporter, part
performer.

sclentist and celebrity, someone who
not gnly warns peopie of dangers it
Judges beauty contests and rldes in
the Christmas parade.

“I's the funnest part,” said Mr
Fllckinger, 24, who i3 In his first joh
ns a meteorolog!st,

“They need vs”" he sald of the
viewers, “because the weather vut
here can kil yow™ Bul gelllng a
degree In meteorology, say forecast-
ers and thelr besses, ia just the begin-

. ning. Even In the techno-language of

Dopplerthis or Stormtracker-ihat,
forecasters must also be willlng 1o
hold up for the camern a T-shirt
glven to them by an elementary
schoal.

Because, as news directors pobnt
put, It 15 not enough to simply show
complicated graphics and computer-
enhenced Images. The viewers must
Iike, and trust, & person whe brings
that message. [t can translate into
good community refations, and good
ratings.

“I'z not @ Magic Marker and a
map any more,” sald Mike Sutz, the
news director at WIXT-TY in Jack-
sonvilie, Mr. Winterling's station.

That station, ke a professional
Toothxll team searching for a young

guarterbnck to study uider on eging
on, 1z locking ta the future,

The forecaster who will get the jub
In Jacksoaville must “have some
pretry good computer shkills,” sald
Mr. Slutz, but also must be someons
who "can keep that twoe to three
minutes interesting as well. All oot
resenrch shows It Is ane of the must
Imporiant, If not the most [mpar-
tant,” parts of the news,

More than ever, people umlerstand
the weather now, sald Paul Brown,
news director atl KTXS In Abllens;
they understand how radar and other
equipment 13 used o track danger-
ous weather, “and they expect a ot
mere from the person using 1"

-all thiz eames as the Natfonal
Weather Service cuts personnel and,
sone fear, its eflectiveness.

[ takes on new meaning,”’ M
Rrown sald, A nearby Weather Serv-
lee radar statlon was recently dis-
mantled, leaving hls station’s Dopp-
ler system — sophisticated radar
that allows 2 metenrologist 1o gauge
wlnd speed and the storm’s severity
and parhaps predict its path — as the
unly one left for peaple in the imme-
diate area.

“1 gon't keow what they're dalng,
but [ know It's important what
they're dolng,’ said Mr. Brown of the
metearologisis who have to be able
to understand such syslems.

While there are sulflclent numbers
of qualifled people to meet demands
— i there were not, smaller stations
would have to pay more than the
$20,000 to 540000 that s the going
rate for less-experlenced metenroio-
glsts — it |s harder 1o find someane
who can alio become a <o in the
community,

cwpepple Torm a friendship” with
such forecasters, sald  Antolnetle
Pellepring, manager of clazsilled ads
and felemarketing at Broadcasiing
and Cable, and the meteorologist be-
comes “a personality.”

after graduating from  Texas
A LM with degrees In browdcast
Journalism and  meteorolopy, Mr
Flickinger had three offers frum
Southern stetions, all searching fur
trained  meteorologists. He even
turned down 2 hometown siation In
Beaumont 1o take the job In Abtlene,
because the weather ks more vital to

‘the newscast at KTHS, Abilene, wlth

100,800 people, has three television
atatlons.
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Waﬁ{ed; Must Be Good With People

From Magic
Markers to
Doppler radar.

“H a reportes’s posltlon comes
open, 1 get fnoded with hundreds of
tepes,” Mr.o Drown sail. But the
choices for meleorolngist are skimp-
fer, though that 15 already changing.

sore and more people are begio-
nlng to see It as their way inlo (he
troadeasting and cable businesses.
say veteran meteerologists ond sta- |
tion managers; schools like Texas
A B M and the University of Misais-
slppl offer degrees+1 meteorology.

Gt of coliege, one of the best wiys
o advance in that mena is 1w tackle a
¢ty with tough weather problems,
like Abilene, even il the viewing area
is small comparcd with a major
mirket.

“We have more computer stufl
than in the statlons in Dallzs,"” Mr,
Fllckinger sald, Big statlons want |
peaple who have heen thriough a boot
camyp, af sorts, of hasd weather

As much as anyane, perhaps, Mr.
Winterling knows whal It lakes to be
a complets forecaster, and one of
lhase things appears to be humllity.

Mr. Winterling, twice i week, dues
a stand-up feom hls garcen, where he
talks alout how things are growing,
whal to de, and, of course, the weath-
BT,

Sometlmes, he misses the days of
{he Magic Marker and the blg paper
map.

“peaple soi thelr children were
learning how Lo wrile, watching™ |
him draw in the weather, he said.

“Lots of peaple now are trying o
make (heir weathercasts toe sophis-
ticated,” he sald. 1t 15 why he does a
turecnst from his garden =~ Tomer-
row, ' show them bow to plant
krocoull amd cabbage ™ — and why he
never minds going e 3 kindergarien.

Sornetimes, even with all his expe-
rience, e 15 sumped a litile there.
One littde boy asked Bt a question
e had never been asked

"What happens,” the little boy
asked, "wheh two hurricanes come
topetiee 7™
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